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Request for Proposal
Repair/Construction of a New Monument Sign

March 15, 2017

The Village of Weston would like to receive proposals for the repair or replacement of the monument
sign on site of the Municipal Center, 5500 Schofield Avenue, Weston, W1 54476 since it has been damaged
by the latest round of winter storms.

Proposal Deadline: 4:00pm, March 24, 2017

Objective:
The Village intends to engage the services of a sign company to either provide repair to an existing sign

or the installation of a new sign. The sign is a visual representation and first impression for the Village of
Weston and all work shall be reflected in the repaired or new product.

Proposal Requirements:
Please submit the proposal with the following information:

Subject: “Monument Sign RFP”

To: Jared Wehner, Assistant Planner

Email: jwehner@westonwi.gov (Email is preferred)
Address: Village of Weston

5500 Schofield Avenue
Weston, WI 54476

Contact Information: Shall be of a single contact. Information shall include name, phone number,
email and business address.

Price: Includes an itemized list of all required materials and labor to satisfy both sets of requirements
as listed below.

Materials and Labor: Includes a description of all required materials and labor to satisfy both sets
of requirements as listed below.

Graphics and Specifications: A digital, full-color print shall be provided, which includes a cut-sheet
of the specifications of the sign, which include total overall height, height and width of the actual
sign area, and sign area per view. Other specifications are appreciated.

Scope of Services:
To either repair the existing sign or build and install a new sign per the specifications explained below.

Quote 1 Specifications:

= Repair existing sign;

= Replace internal lighting with LED lighting;

= Replace the vinyl face copy with new Village logo; and
= Required labor

Quote 2 Specifications:

=  Max height of 8 feet;

=  Max sq. ft. per side of 64 sq. ft.;

=  Two sided;

= Adecorative base (i.e. stone, brick or other like materials);

= Adigital marquee with an ambient light sensor. Color shall be amber or multi-colored. Capable
of display 2 or 3 lines of text at a time (visible from street/drivers);

= The marquee to be controlled by a computer on-site;



mailto:jwehner@westonwi.gov

Py |

'h. THE VILLAGE OF

po’

Jared Wehner
Assistant Planner
Direct: 715-241-2636
jwehner@westonwi.gov

5500 Schofield Avenue
Weston, WI 54476
715-359-6114
www.westonwi.gov

= Training and support for programming the digital marquee;

= Support and Guarantee shall be provided for a minimum of 5 years;
= The sign shall either be LED backlit or halo-lit;

= Removal and disposal of the existing sign and its base

Items and Services to be Provided by the Village:
The Village shall provide its logo for the use of this project. Please, do not include the “It’s Right Here”
tagline in the sign. An adobe lllustrator file can be provided upon request. If the Village chooses to have
a new sign installed, the Village will provide:

= Alandscaping plan and planting schedule;

= All plantings required by the landscape plan;

= Asite plan for the sign, complying with all required setbacks;

= |nstallation of the new electrical circuit and trench; and

= Apply for all necessary permits.

Selection Process:

The proposals will be reviewed by the Planning and Development Staff and the Village Administrator.
Upon selection of the contractor, such contractor will be invited to enter into negotiations for a contract
with the Village.

Schedule:
The Village expects selection of a contractor by March 29, 2017 with installation of the sign as soon as
April 11, 2016, upon approval of the required conditional use permit for exceeding 32 sq. ft.

Rights Reserved:

The Village reserves the right to reject all Bids or award each schedule individually, to waive any
informalities or technicalities in bidding, and to accept the Bid which best serves the interests of the
Village. The Village shall, in its sole discretion, determine what does or does not constitute an informality
or technicality, and, in submitting a Bid, the Bidder agrees to be bound by that determination.

Public Record:
This Request for Proposals and all proposals submitted are deemed public record and shall be subject
for view by the public.
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BRAND GUIDELINES

Updated February 25, 2015



Primary Brand Mark o8 'S
e

. . GE OF
Full-color positive N THEVILLA

The full-color positive is the preferred me MARATH ON

usage of the logo and should be used COUNTY ~
) J

whenever possible. .\

The logo is based upon the Marathon *i‘ ‘ . .
County brand, with Weston-specific ]

color and detail for distinction. It's Right Here. wisconsin central time

Color palette
The primary color palette is drawn
from the multiple colors of the primary

c=30 c=15 C=45 c=2
logo, earthy shades of burgundy, M=100 M=80 M=25 M=38
orange, green and yellow. Y=100 Y=100 Y= Y=96
K=30 K=5 K=5 K=0
Minimum Clear Space
What is it? -
Minimum clear space determines the G . _
minimum amount of open space that ﬁ‘[ ‘ .
should be left around the brand mark, @ .
whenever possible. ~ THE VILLAGE OF S THE VILLAGE OF

Clear space is intended to ensure that

N
other elements on the page don’t . .\
distract from or interfere with the *g ‘ ;ﬂ ‘

visual impact of the mark.

The minimum clear space is the It's R|gh‘t Here. It's R|ght Here.

e — eslon dlfeslon

height of the top green square.



Brand Mark Alternatives:

One-color positive

In cases such as fax sheets or
newspapers that print solely 1-color,
the entire brand mark should

be 100% black.

One-color reverse

When placing the logo over a black
or dark background, the one-color
reverse (white) version is suitable.

One-color logo may print as light
as 50% if appropriate
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Brand Fonts

Primary: Alternate Gothic No 3
Alternate Gothic No 3 is the primary
brand font for most applications.

This includes but is not limited to titles,

headers, and sidebar copy.

Secondary: Helvetica Neue

For longer copy, article text and pages
of type that are more dense, Helvetical
Neue may be used.

Optional Primary and Secondary:
Arial Narrow and Arial

For instances where Alternate Gothic
No. 3 and Helvetica Neue are not
available, Arial Narrow Bold (Primary)
and Arial (Secondary) can be used.

Titles & Headers:
Alternate Gothic LT No 3

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
1234567890'@#5%"&*()[17

Optional Brand Font (Primary):
Arial Narrow Bold (plus Bold Italic)

ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890'@#$%"&*()[]?

Optional Brand Font (Secondary):

Arial Regular & Bold (plus italics)

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
1234567890!@#$%"&*()[1?

ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

1234567890!@#$%"&*()[]?

Longer Body Copy:

Helvetica Neue Family

ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%N&*()[]?

ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$% N &*()[]?

ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890!@#$% " &*()[1?

ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()[]?

ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$%"&*()[]?



Co-Branded Advertising:

Standard Elements

Shown at right is a generic template for
a co-branded ad insert for the Weston
Direct packet.

The template features (top to bottom):

- Ample space in the top half for company-
specific artwork and headline

- Three lines of copy as recognition/
thank-you to the company for helping to
cover production costs.

- Space for company-specific coupon
or special offer.

- Standard placement of Weston logo,
tagline and URL, plus contact info
for sponsorship opportunities.

ABC Co., now open at 1234 Address in Weston, is helping cover
the production costs to make the WestonDirect packet successful!
Thank you to the staff at ABC Co. for your support!
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Co-Branded Advertising In Action:

Three co-brand ad insert examples

(The ad’s shown are not real business’s and were created for sample advertising purposes only).

H & H Bike Shop, now open at 1234 Address in Weston is helping cover
production costs to make the WestonDirect packet successful.
Thankyou H& H Bike Shop for your support!

SHOP LOCAL!

TAKE 00% OFF YOUR NEXT PURCHASE.
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H & H Bike Shop

Headline makes direct reference to Weston’s
many outdoor activities as a metaphor for a
varied set of lifestyle opportunities that can
be found here.

Sit n’ Sip

Headline references the close proximity of
the businesses throughout Weston. What you
need in just a step away.

Weston Subs

Headline and coupon make reference to
the convenience of business’s right here in
Weston.



The Script

When you’re in Weston, being part of something comes easy.
It’s not about fitting in, it’s about finding what’s here for you.
Because once you’ve arrived there’s a lot to choose from.
And we wouldn’t have it any other way.

Top ranked schools and state of the art hospital systems.
Attractive neighborhoods with appealing tax ratesand a di-
verse selection of recreational opportunities. Shopping centers
and nightlife choices. All of these just scratch the surface of
what you’ll find here.

We’'re proud to be part of Wisconsin Central Time. It’s that
unique way we do things around here, how we go about our
lives and most importantly, just enjoying where we live.
Because if there’s one thing we understand in Weston, it’s
time; whether that’s “time well-spent”, “me-time” or simply
realizing that “it’s about time”.

Is it our young families? Or our proven principles?
Whatever it may be, Weston is a place where it’s not which
trail you take, it’s how you travel it. Then again, it could be
that we’re close enough to everything, but far enough away
to live in the moment. We’re always looking ahead trying to
find a way to make things better, make things happen.
That’s why once you arrive in Weston, like the rest of us,
you’ll find yourself asking, “What’s Next?”

So if it’s finding a certain lifestyle or maybe that balance
you’ve always been looking for, It’s Right Here. And we’re
sure that once you’ve stepped foot into Weston, you’ll be
proud to be part of it, too.

Why “It’s Right Here”

Our tag line works on multiple levels. | speaks to the geographic
location of Weston, but it also touches on the strength of what
you will find once you arrive. By embracing this line we can
both a) remind people of where we are and b) how we do
things in a forward thinking fashion in Weston.

When it comes to integrating your brand into the Weston
“It’s Right Here” campaign, there are three basic rules one
should adhere to:

1) Keep it simple; 2) Keep it “right”; 3) Keep it real.

1. BRAND VOICE: Headlines should be kept as short as
possible, never to go beyond 20 words. Simple, pointed
language in the body copy/text will communicate the message
best. Remember, people’s attention spans are shrinking by the
day, so they get bored or distracted easily if they are expected
to get through something they consider “long.” Avoid puns at all
costs. Your audience is smart and doesn’t need puns to absorb
your message. Using language that is clear, concise and to the
point should do the trick.

2. “IT’S RIGHT HERE”: Embrace the word “right” when
appropriate in both headlines and body copy. The more material
we create for the Village of Weston, the more recognizable the
tag line “It’s Right Here” will become. So, there is an opportunity
for you to be recognized as part of the campaign, and therefore
the bigger picture. Use “right” when it feels right, but don’t
overdo it. After all, the tag line will be down near the logo

on every ad.

3. IMAGERY: Avoid stock photography at all costs. People
are smart, and can tell when you’ve used stock photography,
which, in turn, cheapens your message. Capturing the true
essence of Weston and all it has to offer is the strength of
this campaign.



Marathon County Branding

The Challenge and the Need

The Marathon County region did not have an identifiable brand
and marketing program that allowed economic development
leaders or communities to market to specific opportunities.

In order for Marathon County and its municipalities to compete
in the global economy and reposition themselves for the
economic recovery and future growth, the brand and
marketing program were vital for success.

By examining the community, consumers, and the competition,
a marketing strategy was created to assert across all
community assets. That was how the Strategic Brand
Platform was uncovered.

Part of the implementation strategy was to have community
organizations and municipalities incorporate the brand.
The Wisconsin Central Time brand offers something for all
communities within Marathon County. In addition to Marathon
County government, several organizations have adopted
the brand such as Wausau Region Chamber of Commerce,
MCDEVCO, the Village of Weston and the City of Mosinee.
These organizations have adopted this brand on varying
levels with Weston taking the most initiative.

“Here we are — in the middle of everything that is best
about Wisconsin. Time is always on our side because
the people, experiences and places that comprise

our lives are within easy reach. It’s what we call Living
on Wisconsin Central Time. Moving easily from one
place to another — home, work, school, lake, bike
trails, downhill ski runs, theater, restaurant. Shifting
easily from one mode to another — working, studying,
living and playing. Leading lives that are balanced

and full of opportunity that is just around the corner.”

The Village of Weston has maximized success in brand
implementation by creating the tools needed to integrate
the brand throughout their community. However, the way it
is implemented in the Village of Weston will not be the same
as the way it is put to work in other local communities. Nor
should it be.

An umbrella brand, Wisconsin Central Time was created so
it could easily be customized to meet the unique challenges
of every Marathon County jurisdiction. On the flip side, the
brand also offers the chance for all entities to come together
to find common causes and priorities for brand implementation,
which will only increase the chances to attract business, talent,
and visitors to the region.



What is WestonDirect?

WestonDirect is a monthly mailed packet designed to
communicate news, events and other information to the
residents of the Village. The cornerstone of the monthly
package is the Weston Newsletter, which provides residents
with important updates from Village Hall and a calendar

WestonDirect + Your Biz = Easy & Effective

WestonDirect also provides an opportunity for local businesses
to communicate directly with residents. This is a great venue

for local businesses to inform the public about their goods and
services at reasonable advertising rates. Advertising opportunities
are available to furnish a full-page brochure within the package,

of upcoming events.

Newsletter Sections:

e Administrators Update

¢ “The Bulletin Board” of current village news
e Community News

¢ L ocal Events

e Your Property

* Your Money

* Your Safety

as well as, limited ad space both inside the newsletter and on
the outside of the package.

Do you want to put your business in front of the 15,000
Village of Weston residents?

We make it easy. Simply provide us with your advertisement
and we’ll include it in the package. Are you looking for some
help in putting together a quality advertisement to maximize
the effectiveness of your message? The Village of Weston
has created guidelines and some examples to work from.
Our printing and design partners can provide you with as little
or as much help as you need. You can even co-brand your
business with the Village to emphasize that you’re local.

What better way to promote your local business
to local residents?

For more information on rates and availability, visit our
website at www.westonwi.gov/WestonDirect or call us at
715-359-6114
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